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Questios sl'are compulsory.

\guestions carry equal marks. /
- 3n t;tobf the following. ©1s | &
-:~ . Explain the elements of service mix. ’. s /
mote on Service product. : O
% peasons for opgortunities in the service sector. ' :

two of the following. | 15
ctors rlesﬁonslble for growth of organized retalling. :l
| the different Non store formats in India. |
i 2 note on FDI in retailing.
gwer any two of the following. 15
%= a short note on ATM.
e the advanﬁages and limitations of BPO

|
impi:rta-pce c_cf logistics.

any two c+the following. 15
is E-’comvlﬁerck? Explain its features. '
3ir Ihehclérs esponsible for the transition to Ecommerce
e a short n B2B transactions. ‘

t the appropriate option and fill in the gaps. 5
|

Is the primary level of service product.(Core benefit, Basic Services, Augmented !

wice process relates to a service product is delivered to the
why, when how)

|
is thie first store to set up a shop in a mall.(Food court , Conveninece stci're, Anchore

_ : iu.pd to customers who have a bank balance.(debit card, credit card,|D card)




1 The unoraganisﬁd étail has a longer break even point as compared to aw retail.

t §.ATM cards create convenience to the customers. |

|
5. . ] is the' world's largest e-retailer.(Flip Kan,mg nart)

Q.5 B State whether the following statements are true or false.

2 Service provlders needs to conduct marketing research. @
3 Place and time {:loes not play any importance in the service-mix

PN y
4 Departmsntal mta!i has a longer break even perlod as compared to organized retail. O

h.s C Match 'the's:oiumns
\ Group A |
. LPO ]

1

2. ATM
3. Product

4

5

., Finanace Management
. China
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