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_'N.B, - (1) _ Al questions are compulsory

(2) Figures to the right indicate full marks,

1 State and explain the scope of marketing,

- <gib) Define Services and explain the classification of services.

ith examples.
the choice of service .ocation?

¢
R

Define Marketing Channel. Explain the role of marketing channels,

. (b)Y Whatis Marketing Rcs%Explain the importance of marketing research,

OR
2. {a) Explain (1) Features of Cg er Research. (ii) MNeed for Consumer Research.
¢ (b) Discuss the factors influenci

g behaviour,
3.2 Explain the importance of Perso%c' ices,

are the different Gaps in Service ¢

How can the Service Gaps be closed?
Q

3. (a) Explain the different types of advertising m

ag?ed for promoting services.
(b) State and explain (i) Benefits of jMC (i) B

t :
rs K

%. (2) Explain the scope of rural marketing in India,

(&) What are the problems ass ociated with rural marketing in our country?
OR

ting Challenges in the 215t century',

B8 ¥ Dhsouss ‘e iicks
ing? Explain the reasons for using web marketing,

by What is web market

. 5 Write short note: (any three) of the following :-
(a) Sales Research

(b) Blkand Image

(c) Uogical Objectives in Insurance products.
(d} Functions of Advertising

<¢) Ethicsin Marketing.
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