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Please check whether you have got the'rig!it qi;e%_s_t'iq'h"_ paper. ;.
N.B: All Question are compulsory. =

Q1) Explaintie 7p's of service marketing mix SR ;{08]

b) Highlight the difference between marketing and selling. \ ! I. S (07)

._‘ p) Discuss the need and importance of marketing of financial services (08)

3‘ q) Explain the concept of business envir_onment':-Q.isiﬁuss.its- features. ' (07)

Q.2 a) Explain the levels of a praduct with sui_ta'l:_‘lle__ example - - . E v (c8)

b) What are the stepsinvolved i w Product De\iélop_m_eﬁt? ) (07)

p) Discuss the evaluation criteria fo omgr R'ela’t-iq_nshiij_ 'Malnagemen-t (CRM). (08)

ai Explain Product Life Cycle with a diatvghfl. £ ° 7 : (07)

1.5 8) Explain the factors influ'e-_.n cing consumer b |aaviqur.- (03)

b) Discuss the various participants in the financia %arkets (G7)

o) Fxplain Michae) Porter’s tive forze Made! s ng)

q) Explain tha-four types of market dominance strategies *'ral\g@harictercan consider, (07)

; : 3 ‘/

Q.4 a) Explain hiow mutual funds are marketad In the USA, o O (08)

i. b) Discusstiie marketing of banks in China.. . (07)
OR ¢ I

©) What are the preblems faced by finanoial service marketers globaliv and ways to overcome them. (08)

q) Discuss the marketing of pension plans in the US. . (07)

a5 Writa shart notes on; (any 3 out-of §) - A ‘ (15)

a. Sarvice Merkating Mix

0. kelatiovwghio Marieting,

c. Service Marketing Triangle,.

d. lastitutional and Governmeant Markets.
e, Transformation of Marketing Practices.
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