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Please check whether you have got the right q‘;iéj'_sfjgn’-p_a__pgr Ak
N.B: 1. All Question are compulsory. P R
.2. Figures to the right indicate full marks. R DA R

Q.1a) What is Leasing? Discuss various types of Lease Financing. <.
b) State & explain the merits & demerits of Credit Cards. :

OR:\{') gt >

¢) What are the challenges faced by Financial fnstitutiqh_s_?,'f“- & Y ; -~ (08)

d) Explain the process of Securitization. _ff'-* TS S S (07)

Q.23) What are the CRM strategies available to the cor‘n_p%niés?‘ Rt K YRE S (08)

b) Explain the importance of Relationship Marketing. = S e S (07)

A _ - oR

: ¢) Discuss the advantages of CRM to the Financial Service Inddstry, - ' (08)
d) Define CRM. Discuss the OFERM..2" &+ (NIt e s FR (07)

Q.3 a) Explain the steps of Market Segnd n. Foe (08)

b) Highlights the guidelines for CR e tation. N ' (07)

c) Whatis Segmentatioh,_?'Exp’!jain:’ths! basis_ﬁ_n't- gmentation ; (08)
d) State and explain the guideliries for CRM impf€menftation. (07)

Q.4 a) Explain the Service Quality Gap Model in detail 0 (08)
b) What is E-CRM? Discuss its benefits. ¢

: SN SR 0/
¢) Discuss the various modes of E-CRM. 3 I ; (08)

'Y d) Discussthe role of customer survey in CRM, -

Q5 ‘Write short notes on: (any 3) (15)
Venture Capital

Factoring -~

Features ojf\(:R'M

Transactional Marketing

Primary sources of Data Collection.
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