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QP Code : 15738
(2% Hours) [ Total Marks :75

N.B. : (1) All questions are compulsory.
(2) Figures to the right indicate full marks.

1. (a) Distinguish between marketing and selling ' 8
(b) What are the basic characteristics of services in the financial spectrum 7
OR
(c) Explain the different intermediaries in the financial markets 8
(d) Define and explain the evolution marketing 7
2. (a) Explain the steps’in the implementation of CRM 8
(b) Explain the produ€t Jife cycle concept 7
OR
(c) Explain the product igns a2 marketeer has to take 8
(d) Why is branding of services difficult? 7
3. (a) Explain Porter’s Five Force 8
(b) Explain institutional and Gov 7
(¢) What factors affect the consumer b ehavmr" 8
(d) Whyisit unportant to identity corp tog; plam using examples. 7
4, (a) How can insurance products bf:*’marketed in C 8
(b) Globally, What challenges are faced by marketers of financial services. 7
5 OR
(¢) How are mutual funds sriarketed ‘in the UK? 8
(d) Explain the financial services environment in USA 7
5. Write short notes (any three):— : 15

(i) Micro enyiornment

(ii) Levels of a product = .

(iii) Transformation of Marketing practices
(iv) Marketing Mix (4P’s)

(v) Relationship Marketing.
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